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November 2014: Sprint 41 review



Our mission:

To pioneer the best learning 
experiences for everyone, 

everywhere



Opportunities to transform 
perceptions of quality…



We have built FutureLearn ourselves in order to put the learner at the heart of the experience

PUTTING THE LEARNER FIRST

An innovative
social learning 

approach

High quality content,
building on the
best of the web

Simple, delightful,
flexible user experience
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FutureLearn is designed to delight the learner wherever he/she is learning

SIMPLE, DELIGHTFUL, FLEXIBLE USER EXPERIENCE







PAGE 14



We have built FutureLearn ourselves in order to put the learner at the heart of the experience

PUTTING THE LEARNER FIRST

Simple, 
delightful, flexible
user experience

An innovative
social learning 

approach

High quality content,
building on the
best of the web

Simple, delightful,
flexible user experience

An innovative 
social learning approach
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Our social learning approach includes contextual commenting, replies, likes and following

AN INNOVATIVE SOCIAL LEARNING APPROACH

Replies Likes FilteringFollowing





We have built FutureLearn ourselves in order to put the learner at the heart of the experience

PUTTING THE LEARNER FIRST

Simple, 
delightful, flexible
user experience

An innovative
social learning 

approach

High quality content,
building on the
best of the web

Simple, delightful,
flexible user experience

An innovative 
social learning approach

High quality content,
building on the best of the web



A rich offering to learners

HIGH QUALITY CONTENT BUILDING ON THE BEST OF THE WEB

Engaging video

Practical experiments

Interactive content

The best of the web Robust learning design



We work with top 
universities to help them 

create courses of the 
highest quality



We’re proud to count 26 of the UK’s leading universities amongst our partners

PARTNERS



University
of Oslo

Shanghai Jiao
Tong University

Sungkyunkwan
University

Trinity College
Dublin

Yonsei
University

The University
of Auckland

University of Cape 
Town

Fudan
University

University
of Groningen

Monash
University

10 world class international universities also create courses on FutureLearn 

PARTNERS



We bring them together 
with other partners to help 

develop their skills…



We have also partnered with three world famous cultural institutions…

FUTURELEARN OVERVIEW

British Library British Council British Museum

2
5



The BBC is co-developing its first four courses with partner universities

PARTNERSHIPS

BBC



FutureLearn is building a broader range of partnerships to help sponsor, fund and co-create courses

PROFESSIONL AND CORPORATE PARTNERSHIPS

CONTENT INVESTMENT RECOGNITION

Corporate
sponsors

Cultural
bodies

Content 
publishers

Professional 
bodies

Broadcasters
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EXPERTISE



We share new data and 
insight…



Partners can see what works in online course design with new analytics tools

OPPORTUNITIES TO IMPROVE LEARNING

• Videos are only watched for 4-5 minutes, regardless of their length

• Learners rarely jump ahead; they learn together

• Monday morning emails are important and read by many learners

• Educators need to be visible in the discussions

• Course notices should be clear, personal, reflect on discussions and 
pose intriguing questions

• Provide learners with guidance to the course upfront, use visual 
thumbnails for navigation, and end the week with a summary step

• Use quizzes to aid mastery and end each week with a test
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OPPORTUNITIES TO IMPROVE LEARNING

Partners receive a comprehensive analysis of the performance of their course to help improve 
next runs



…to improve effectiveness



40%

100% Joiners
Someone who joined the course.
483,082 have joined all courses to date

44%

Returning
Learners
Learners who marked 
steps as complete in 
more than one week

23%
Fully 
Participating 
Learners
Learners who marked 
the majority of steps as 
complete including all of 
the assessments

Learners who make comments

55%

Learners
Joiners who 

viewed at least 
one step of the 

course

LEARNER ENGAGEMENT

All courses to date

Active
Learners
Learners who marked 
steps as complete

82%



We focus on learning, not testing…
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FORMATIVE ASSESSMENT

Specific feedback should be given for each incorrect answer
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FORMATIVE ASSESSMENT

As well as explaining the correct answer



…peer review, not assessment…



The new approach to online learning is building support for teaching innovation

STIMULATE INNOVATION

SOURCE: Courses, FutureLearn

“It is a pleasure to be 
teaching on this course. It 
is by far and away one of 
the most lively, stimulating 
and refreshing experiences 
of my teaching career.” 

EDUCATOR, CORPUS LINGUISTICS





…progress, not pass marks…



97%

95%



97%

95%



…participation, not completion.



We are piloting the new Statement of Participation

REVENUE MODELS

• Statements are awarded for 
participation (completion of 
majority of steps in the course 
including all tests)

• Introductory price of £29 
(excl. P&P)
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We do want to meet a wider range 
of learner motivations



And piloting the Statements of Attainment

REVENUE MODELS

• Statements are awarded for performance in 
invigilated exams held at test centres worldwide

• Introductory price of £119
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NEW REVENUE MODELS

Why set FutureLearn exams?

• Professional development

• Help recruitment to Masters or PhD   

• Calibrating applications from 6th 
formers to degree level

• Validating learners ability to learn 

We’ve brought in Pearson Vue to help partners run exams simply and securely  

New contract with Pearson VUE

4,000 test centres around the world
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NEW REVENUE MODELS

We are exploring professional recognition and accreditation through professional bodies
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Certificates and high-stakes assessment

NEW REVENUE STREAMS

Something that is 
recognised by an 

organisation that the 
learner cares about

Evolving our approach

‘Certificate’ High-stake assessments Course(s)

One or more assessments -
physical/online exams, 

projects etc. – that are set 
by the recognising body

Courses created to help 
learners gain knowledge 

that will be tested in 
assessment



WORKING WITH EMPLOYERS 



We are trying to help our 
partners embrace broader 

digital opportunities
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Transform teaching and 
learning – on and off campus

Build a global
brand

New research forms and 
greater impact

Student recruitment onto 
existing and new courses

International, cross-
industry partnerships

New audiences, markets, 
products, revenues

REINVENTING THE UNIVERSITY

FutureLearn is a catalyst and enabler for digital transformation



Including a focus on learners 
of all types – not just 

students
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Nearly

1,000,000
FutureLearn sign-ups

Over

2,000,000
course sign-ups

LEARNERS



Gender Age in Years

DEMOGRAPHICS: NEARLY 60% FEMALE BIAS AND A BALANCE OF AGES

Male:
41%

Female:
59%

56-65 Over 6546-5536-4526-3518-2518 or younger

25%

20%

15%

10%

5%

FutureLearn is particularly appealing to women and people outside traditional student age 
groups



PAGE 55

The OU’s course on Moons helped one learner go for the Pointless jackpot on BBC One!

POINTLESS MOONS KNOWLEDGE

© BBC / Endemol 2015  (shows broadcast 13 & 14 January 2015)
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FutureLearn offers something for every age group

LEARNING THROUGH LIFE

13 30 50 70 93
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FutureLearn offers something for every age group

LEARNING THROUGH LIFE

15 18

Courses for
school leavers
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FutureLearn offers something for every age group

LEARNING THROUGH LIFE

18 26

Courses being
taught in universities
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INNOVATION IN TEACHING AND LEARNING

Invite-only course runs

You can now use invite-only runs of courses “on 
campus” or as part of online study programmes:
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FutureLearn offers something for every age group

LEARNING THROUGH LIFE

18 24

Courses for
university leavers
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FutureLearn offers something for every age group

LEARNING THROUGH LIFE

6424

Courses for
professional learners
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FutureLearn offers something for every age group

LEARNING THROUGH LIFE

13 93

Courses for
personal development
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Souvenirs – course posters

NEW REVENUE STREAMS
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FutureLearn offers something for every age group

LEARNING THROUGH LIFE

13 93

Courses for
everyone
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The OU’s course on Moons helped one learner go for the Pointless jackpot on BBC One!

POINTLESS MOONS KNOWLEDGE

© BBC / Endemol 2015  (shows broadcast 13 & 14 January 2015)



Learning for life


