Trends & Issues in International
Higher Education:

Leadership
Foundation

for Higher Education



Leadership

Foundation .
for Higher Education O u tl I n e

» Features of the ‘internationalisation’
landscape:
- International Mobility - global & regional
- International Education
- Branch Campuses

- Global Networks: research, education, public-
private

— Education Hubs
— Online Education

e Dynamic Regions
 Other issues...
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Foreign students enrolled outside country of origin, by region of destination,
2000 and 2010
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International students as a proportion of all students within higher education systems, 2010
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International student market shares 2010

Market share 2010
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Trends in international student market shares, 2000 and 2010

Change in market share 2000-2010
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Succeeding Globally Through U.S. Department
International Education of Education
International Strategy

and Engagement 2012-16

Figure 1: Framework for the U.S. Department of Education International Strategy

Strengthen Advance U. S.

U.S. education _ international priorities

OBJECTIVES
® ® ©)

Increase global Learn from Engage in
competencies other countries education diplomacy

Integrated and coordinated activities and programs
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Share of EU mobile student market, by EU country, 2010

[l United Kingdom 123.192
- Cermany 60998
I Austria 46618
I France 43347
B czech Republic 25.369
P Netherlands 22.049
- Greece 15067
Italy 14.491
i B Gpan 14053
14.2% ' Belgium 11526
Austria Denmark 9283
10.8% [ Hungary B112
B slovakia 6.459
Others 30,105
Total EU

mobile students 430,664

Source: UNESCO Institute for Statistics



The number of English-language study progr: "\-
Dutch universities has risen to more than 1,0

wray
7

The Netherlands 1s thebi

ggest provider of English-language
higher education in Europe (Nuffic, 2012)



/-:I_d-:fﬂ:iﬁ an issue, generate

questions, and explain its
significamos.

# Lze variety of lanpuages, sources
and media to identify and weigh
relevant evidence.

= Analyze, integrate, and
synithesize evidence to construct
coherent responses.

= Develop argument based on
compeling evidence and draws

\ defensible conclusions.

for personal or ocollaborative
action to improve conditions.

= Aszess options and plan actions
based on evidenos and potential
for impact.

= frt, personally or collaboratieely,
in creative and ethical ways to
contribute to improvement, and
aszess impact of actions taken.

= Reflect on epacty to sdwocate
for and comtribute to

\_'lnpﬂhﬂ:m:nt

~

/’-_Identif'r and create nppur!:uni'tie_:\\

/

Investigate the World
Students investigate the
world beyond their
immediate environment.

Recognize Perspectives
Students recognize their
own and others"
perspectives.

Understand the World through
Disciplinary and Interdisciplinary Study

Take Action
Students tranzlate their
ideas intoc appropriate
ACtions to improve
conditions.

Communicate ldeas
Students communicate
their ideas effectively with
diverse audiences.

(- Recogie and srre e oun

perspective and identify
influences on that perspective.
Examine others” perspectives
and identify what influenced
them.

Ewplain the impact of cultural
imteractions.

Articulate how differential
access to knowledge,
technology, and resources
affescts quality of life and
perspectives.

J

r/:

-

-

.

Recognize and express how
diverse audiences perceive
meaning and how that affects
DO LINGC o,

Listen to and communicate
effectively with diverse people.
Select and use appropriate
techmodosy and media to
communicate with diverss
audisnices.

Beflect on how effective
communication affects
understanding and collaboratio
in an interdependent world.

/

Source: The Global Competence Task Force, formed and led by the Council of Chief State School Officers’
EdSteps Initiative and the Asia Society Partnership for Global Learning.
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e 200 degree-awarding IBCs worldwide + 37 over next 2 years
 Shift in activity from Middle East to Far East

« US universities have greatest number (78) but developing world
expanding

* Trend towards more ‘niche campuses’ (OBHE 2012)
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Santander

a "-\, UNIVERSITIES

The leading global network
of research universities

for the 21st century
[
|

Worldwide Universities Network

O
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GLOBAL UNIVERSITY ,) 7
NETWORK FOR INNOVATION
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NEW YORK UNIVERSITY BECOMES A GLOBAL NETWORK UNIVERSITY
Christopher Connell
International Educator; Jan/Feb 2012; 21, 1; Docstoc

pg. 46

camMpus prOFILE | New York University | New York

NEW YORK UNIVERSITY
BECOMES

GLOBAL
NETWOR

UN'VERSITY Text and by Chr

b | EW YORK UNIVERSITY’S
prodigious number of inter-
,“ national students (7,200) and

participation in education abroad (4,300) have

GL @BAL
IDEA EXCHANGE

Connell

INSPIRE / IDEATE / CREATE

weaexchange. mu.edu

long solidified its place among the most international

U.S. universities. Now it has laid claim to the title of
the world’s first “global network university,” with a new
liberal arts college open in Abu Dhabi, a second in the
works for Shanghai, and nearly a dozen other sites

President John Sexton

i around the world where NYU students go to study. Most of its 43,000 stu-
is buildi 1.3e . . . .

it= sehotarly strengths  dents still throng the buildings with their signature violet flags that surround |

and exposing students

to the full range of Washington Square. Amending the 1831 pronouncement by Albert Gallatin

human experience.
and other founders that they were creating a university “in and of the city,’

President John Sexton describes today’s NYU as “in and of the world”
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EDITOR'S NOTE:
Profiles of the five winners of the 2011 Senator Paul Simon Award for Campuss

ion are being included in 1E. The full set of profiles can be seen in
Internationalizing the Campus 2011: Profiles of Success at Colleges and Universities.

INTERNATIONAL EDUCATOR |AN+FEB.12
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Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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UAE: Kuala Lumpur Education City
Abu Dhabi Iskandar
Dubai
Ras-Al-Khaimah Bahrain

Singapore’s Global Schoolhouse
Education City, Qatar

South Korea: Incheon Free Economic

Hong Kong...
5 5 Zone, Jeju Global Education City

Republic of Panama, City of Knowledge

Sri Lanka?
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“On-line education is critical to the long-term strategy of my HEI”
(69.1% of CAAs)

Online Education is Critical to the Long-term Strategy of my Institution -
Fall 2002 to Fall 2012

Fall 2002 Fall 2003  Fall 2004 Fall 2005 Fall 2006  Fall 2007  Fall 2009 Fall 2000 Fall20011  Fall 2002

(Babson Survey, 2012)
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Students enrolling

Total and Online Enrcllment in Degree-granting Postsecondary Institutions — Fall 2002 through Fall
2011

Online

Students Enroliment Online

Fall 2002
Fall 2003
Fall 2004
Fall 2005
Fall 2006
Fall 2007
Fall 2008
Fall 2009
Fall 2010
Fall 201 |

Total

Enrollment

16,611,710
16,211,481
17,272,043
17,487,481
17,758,872
18,248,133
19,102,811

20427711
21,016,126
20,994,113

Annual

Growth Rate
Total
Enrollment

1.8%
2.1%
1.2%
1.6%
2.8%
4.7%
6.9%
2.9%
-0.1%

Taking at
Least One
Online
Course

1,602,970
1,971,397
2,329,783
3,180,050
3,488,381
3,238,111
4,606,353
5,579,022
6,142,280
6,714,792

Increase
over
Previous
Year

NA
368,427
358,386
850,267
308,331
449,730
668,242
972,669
563,258
572,512

Annual
Growth Rate
Online
Enrollment

23.0%
18.2%
36.5%
9.7%
1 2.9%
16.9%
21.1%
10.1%
9.3%

Enrollment
as a Percent
of Total

Enrollment

I1.7%

13.5%
18.2%
19.6%
21.6%
24.1%
27.3%
29.2%
32.0%
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Online Enrollment as a Percent of Total Enrollment: Fall 2002 -
Fall 2011

jll”””E

Fall 2002 Fall 1003 Fall 2004 Fall 2005 Fall 20404 Fall 1007 Fall 2008 Fall 2009 Fall 2010 Fall a1
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Growth in full on-line

Type of Online Offerings - 2002 and 2012

0% 10% 20% 0% 40% 50% 6% 70% 0% W% 100r%

B Online Courses and Full Programs M Online Courses Only
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e 2.6% US HEIs offer MOOCS
* 9.4% have plans to offer them Plans for MOOCs - 2012

e 32.7% no plans for adding MOOCs
* 54% undecided ‘
e Public universities have higher
rates - 4.7% - than privates, for-
profits (15% planning)
* Research universities twice as

likely to be offering or planning
MOOCS

* (N=2,800 colleges & universities)

(Babson Survey, 2013)

EMo Plans
EMot Decided
EPlanning
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The strengthening of Asia
Pacific

CHART 2: JOURNAL ARTICLES IN ALL FIELDS, 1981 TO 2009
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Source: Thomson Reuters, Global Research Report: United States. November 2010.



Science papers per year, 1995-2009
China, Japan, Australia & India

US National Science Foundation data
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(Marginson, 2012)
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McKinsey&Company
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Employability

Exdhibit 2

NEET rates among vouth in OECD countries, 20117
To of populaton aged 1524

- CTountries included in Suresy
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Exchibit 2

39% of employers say a skills shortage is a leading
reason for entry-level vacancies

Lack of skills is a common reason for entry-level vacancies

Y% of employer respondents
36% of emplovers also reported a
lack of skills caused “significant

problems in terms of cost, quality,

56 &3 and time”™ or worse
A8
45
A0
———————————————————————————————————————————————————— ¢ - | 39%
32 30
12
Turkey India Braz=il L.lnItE{:l Meaxico Saudl Germmany Uniied Morococoo
Arabia Fimgdomm

cceaccedEe
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We will be known forever by the tracks we leave.
-American Indian Proverb




